


“Our Vision is to eradicate unemployment and other legacies 
of injustice in South Africa and Africa”

“Our Mission is to develop people, especially unemployed people, 
socially, economically, emotionally and spiritually”



Looking back on the year serves as a good reminder that God is the 
One who was, who is and who is to come. Certainly that is something 
we can acknowledge and bear witness to through this report.
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The application for the removal of restrictions and rezoning of 
the property at number 79 Belvedere Road has been submitted 
to the City of Cape and the Provincial authorities. This is a 
lengthy process, however, based on a study commissioned by 
the City of Cape Town, our application is in line with the new 
proposed urban development plan recommendations.

Learn to Earn South Africa, our Section 501 C3 Not-for-Profit 
application in the USA was finalised in January 2011 and 
officially approved in May 2011. This means that we can now 
operate independently as Learn to Earn SA and no longer 
under the umbrella of African Leadership. We will be doing all 
our own administration in the USA regarding tax certificates 
and general communication. Our USA website will be
 www.learntoearnsa.org.

Events and Media
LtE has been afforded numerous opportunities for exposure in 
the media and at other public events. LtE was featured at the 

Social Enterprise World Forum, Johannesburg, in the form of a 
case study in each delegate’s conference pack and as well as 
being part of a video presentation in a plenary session.

On the 27th February 2011 we were interviewed by a national 
current affairs television programme called Carte Blanche, 
regarding our opinion, as a Not-for-Profit organisation, of the 
government’s national budget for the year. This interview was 
featured in an insert on the national budget speech by the 
Minister of Finance.

A first for LtE was a fundraising campaign selling plastic bath 
ducks - an event culminating in a family day with duck races. 
The duck campaign raised R95 000 for LtE and the same for 
the partnering organisation Bob’s for Good. This campaign 
was made possible by a donation of ducks by The Cape Town 
Toiletry Company. We held our second Hermanus Opera 
Fundraising Evening in partnership with Cape Town Opera, 
who look to develop emerging opera singers.
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Our annual Golf Day was a huge success again and we are 
appreciative of all the sponsors of this event. The event raised 
R50 000 and gave us a lot of exposure.

William Gaminara and Adjoa Andoh put in a huge effort in 
arranging a dinner for LtE in March in London. The event 
was held at the South African Embassy, South Africa House, 
Trafalgar Square. The dinner raised £4 500 and gave LtE wide 
exposure to a whole new sector of society given William’s and 
Adjoa’s involvement in television and film.

Our Irish supporters group, headed up by Don and Janet 
Casey, arranged a quiz night at Powerscourt Golf Club where 
Don was the Men’s Club Captain for the year. LtE, being the 
Captain’s charity of choice, benefited to the tune of €6 500 
from this event. To all our volunteers who promote and support 
LtE - we thank you.

Training 
After a long search process we were able to appoint Lesley-
Anne James as Hermanus Branch Manager. Rodney Hopley 
our Khayelitsha Branch Manager retired and Martin Isaacs was 
appointed in his place. Given her experience in the Bake for 
Profit programme, Yolande Fransman was appointed to head 
up the Bake for Profit national training programme. Esaias 
Calitz replaced Julia Baker as Graphic Design Instructor, 
as she went travelling in South America. Sarel Pieterse’s 

appointment as IT and Maintenance Manager indicates just 
how much the organisation has grown. Terri Caswell filled 
the vacancy in the Business Resource Centre left by Nceba 
Fanaphi who joined Samsung.

It has been a long term plan to create the position of Placement 
Officer in order to become more pro-active with the placement 
of our graduates. However, finding a suitable candidate has 
proven fairly difficult for a variety of reasons. Even so, it is clear 
that this is a critical and vital function for the future success of 
the organisation.
 
A total of 346 unemployed people enrolled in training, of whom 
307 completed the various courses – this represents an 89% 
completion rate. This is up 2% on the previous year. Of the 307 
people successfully trained, 110 were part of an attributive/
bridging course, 100 in basic computers and 10 part of our 
year-long Graphic Design programme, where the outcome is 
further learning not immediate employment.

Trading and Enterprise Development
On a purely economic level, the Business Resource Centre (BRC) 
improved slightly on last year’s performance by R25 202 but 
nonetheless posted an overall loss of R331 966. The achievement 
of the BRC in receiving a Gold Award as part of the South African 
Handmade Collection for one of our Khanya Creations bags was a 
highlight.

E³ (E-Cubed) 
Our Enterprise Enabling Environment Department concept was 
crystallised through brainstorming sessions that were facilitated 
by Ilima Trust from Old Mutual. Thank you to Hannes Norval, Jerry 
van Niekerk and Anthony Ryan for their contribution in developing 
this model.  

The intention is to address issues regarding the Basic Employee 
Impression Test and to develop a nurturing emerging business 
environment. On the 28th May 2010 a presentation was done to 
the Executive and was formalised with the appointment of Richard 
Young as the co-ordinator. Unfortunately this appointment did 
not work out and for the balance of the year Susan Wishart and 
Paul Sturrock filled in the gap. As part of E³, Matthew Clement, 
a qualified chef and former restaurateur with international food 
experience, joined LtE in February 2011. He primarily works with 
our coffee shop entrepreneurs to ensure the set–up and launch 
of our coffee shop in Hermanus and further develop Khayelitsha’s 
coffee shop food offering while mentoring the entrepreneurs. 
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The impact rating for the organisation with regard to just how 
many people have successfully become economically active: 

221 of the 307 trained 
individuals become 
economically active 
representing a 76% success 
rate, if one is to include the 
10 people in further 
educational opportunities 
due to our interventions. 
If we exclude these 10 people the success rate decreases 
to 72% for the year. These figures exclude employment 
status information with regard to 9 graduates (3%) who were 
uncontactable. Over the years students are clearly remaining in 
contact with us more as this is an improvement of 4%. However 
the overall impact outcome, at 72%, is 4% lower than last year.  
Given the ever decreasing employment market, this remains a 
noteworthy achievement.

What is significant is the number of entrepreneurs who have 
emerged from our programmes. This is 3% higher at 13% of 
those who are economically active, representing 39 individuals, 
clearly reinforcing the need for E³. 

The feel good project (tfg)
This joint venture project with The Foschini Group (tfg) 
continues to be a huge success and is operating as a fully 
sustainable business. It has developed an 85% repeat 
customer loyalty base that has significantly contributed to it 
exceeding year on year trading by 18%, topping R 4.6 million in 
turnover. It also impacted 41 people by training them in various 
aspects of a retail business, from warehousing to invisible 
mending to dispatching and shop floor sales. A detailed report 
is contained within this booklet.

Finances
The funding environment remains difficult given the on-going 
economic downturn. What has assisted LtE significantly is our 
level of self-sustainability which is at around 40%.  Although 
our income exceeded R 8.5 million for the year it needs to be 
acknowledged that a bequest from the late Kathleen Raines’ 

estate made up 35% of the income which, in terms of timing 
and quantum, has had a massive impact for us. A detailed 
financial report is contained within this report with audited 
financials available upon request. 

We are extremely grateful for the partnerships we have with 
companies, trusts and individuals that have enabled us to be 
able to succeed at the task of eradicating poverty.

Staff and Volunteers
In addition to the other staff reported on herein, Barbara Lipp 
was appointed as PA to the Director, also assisting with donor 
development and events.

This year we have had the privilege of recognising 3 staff for 
completing 10 years of service with the organisation. 

Nobom Ntsuntswana has fulfilled numerous roles in the 
organisation from being in charge of our coffee shop, as a Bake 
for Profit instructor, being involved in running numerous sewing 
and beading workshops, to her most recent role in the feel 
good project as Supervisor of the mending and repair section.

Loretta Burgess started at our Durbanville Branch (which 
now is an association member - Fisantékraal Centre for 
Development) as a sewing instructor, moved to Khayelitsha 
and has become the senior sewing trainer in Khayelitsha. 

Zusakhe Kulata (neé Babalwa Madikane) started at LtE as 
receptionist then became PA to the BRC Manager and is now 
the Life Skills and Business trainer. Congratulations on your 
years of faithfully serving the unemployed. 

Appreciation and Thanks
After serving Learn to Earn for the past eight years, Neil 
Macdonald felt it was time for a new person to chair the LtE 
Executive Board and did not make himself available for re-
election as chairman. He continues on our various boards and 
still represents them on our Executive Board. Thank you Neil, 
for your leadership and the level of excellence your brought 
to LtE. We welcome Jerry van Niekerk, who has assumed the 
responsibility of chairmanship.

To all the staff, board members and our other volunteers, we 
want to thank you for your contribution to the eradication of 
unemployment, for creating opportunity and giving hope to 
those who at times were feeling hopeless - thank you! 

Roché van Wyk 
Director 

Jerry van Niekerk 
Chairperson
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Future VisionsRustenburg 

Fisantékraal Centre for Development

Fisantékraal, Durbanville 

GetOn Foundation
Atteridgeville

Equip Skills for Living
Fontainebleau, Gauteng

Phambili nge Themba 
Langa, Cape Town

The Swartland Development Foundation

Malmesbury
SophumelelaEast London

The association has remained largely inactive in line with the model of being more reactively 
based - advising members only upon engagement from their side. This is mainly because we 
prefer for the initiative and drive to come from the members themselves. We continued 
to have numerous meetings with organisations and groups that are interested in joining 
the association.

LtE has had board involvement with Phambili Nge Themba, Fisantékraal Centre for 
Development, and with the GetOn Foundation.

The most significant aspect contributing to the development of the association will 
be the national roll out of the Bake for Profit programme through the association. 
This has received a boost of funding from the National Lotteries Distribution Board.
Finally, in the not too distant future, there is the proposed establishment of a 
dedicated governing board for the association.

Roché van Wyk 
Director 

The association has grown by one additional member to 7 members 
across the country. The newest member is Sophumelela Centre 
in East London, Eastern Cape.
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In scripture, the story of the Tower of Babel speaks to us about how 
much power unified agreement can accomplish when we speak with 
one voice. Similarly, God has connected us to partners who share 
our vision to develop and restore the dignity of people so that they 
can live the meaningful lives God has intended for them. Through 
these partnerships, we have been able to extend our influence by 
creating more employment opportunities, access to higher learning, 
new sponsorships for learners and much more.
In April 2010, a new Graphic Design trainer, Esaias Calitz was 
appointed replacing Julia Baker who decided to pursue a new 
venture. The registration of design students went smoothly 
with eleven students brought on board, of whom one dropped 
out for personal reasons. 2010 was an exciting year for the 
design students who were afforded many new development 
opportunities. Three companies requested our students to 
develop their corporate identity logos and after completing the 
projects, the students  with the best designs were rewarded 
with financial prizes. In June, the students were sent on training 
to Learn to Write, to learn how to illustrate a children’s book 

which resulted in some of their work being used to illustrate a 
new children’s book, published in October 2010. Students were 
also sent for a week-long job shadowing with four companies 
and returned excited after having gained new insights into the 
corporate environment. The development of partnerships with 
different companies has brought about many new opportunities 
for our students including ten full scholarships across four 
prominent tertiary institutions. Thank you Lord. 

The Sewing department, under the ever watchful eye of 
Loretta Burgess, managed to train seventy one students and 

Khayelitsha

13



experienced only one dropout. Students attending the course 
are taught to sew on industrial machines; many for the first 
time, and after only eleven weeks of training, learn how to 
master it, being able to complete eight different garments. The 
partnership between Sewing and Graphic Design departments 
resulted in a design of a children’s story book and a cuddly 
teddy bear to go with each book. These were used to bless the 
children of Fikelela orphanage in Khayelitsha.  

Leslie Grimwood, our Woodwork trainer, once again managed 
to successfully train sixteen students during the year. He also 
linked all of them up with various job shadowing projects and 
found employment for eleven of the sixteen graduates. Over 
the last five years, Leslie has managed to build partnerships 

with a number of factories that willingly expose our students to 
the work environment and also offer employment when they 
are able to do so. The student incubation program in June was 
conducted for Old Mutual; the brief was to build a wall unit 
and a cupboard which our Woodwork graduates completed 
successfully.

In order to equip our students holistically, life skills and basic 
business modules form part of every course offered. An 
offsite, five day life skills training course was conducted at the 
iKhaya Labantu Shelter in Langa to eleven students. Twenty 
students running their own businesses completed the Business 
Achievers course onsite and eleven were trained externally 
in the Strand. The Department of Economic Development 
and Standard Bank partnered with us in an effort to educate 
students on the new Credit Act and the latest technological 
innovations when conducting financial transactions. 

We stand in awe at how God has raised our humble project to 
a new level, bringing onboard so many new people who have 
added so richly to our vision; bringing to life the promises of 
God in the lives of our students.

Martin Isaacs
Khayelitsha Branch Manager 

1St April 2010 - 31 March 2011

Student Numbers           Registered              Completed

Basic Computers   109      100

Business Skills     22      20

Graphic Design      11     10

Office Admin     28      26

Sewing       72      71

Woodwork     24      16

Business Skills (External)   11      7

TOTAL    277     243
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If the previous report for Hermanus was entitled Moving House, then 
it might be apt for this to be entitled: Renovating. 
Those who have lived through any form of renovation will know 
that it can be disruptive and uncomfortable – but what a glorious 
result can be achieved at the finish! To that end, I must honour 
the Hermanus staff team: Vuyi, Nicole, Leeanne, Nomfuzo 
and Matthew, for their courage in tackling, head on, the many 
organisational - and sometimes interpersonal - challenges which 
will naturally accompany any season of renovation in the Lord. 
In fact, the branch has been somewhat ‘inwardly’ focused for a 
season. Yet we have been aware that this is for a greater purpose.

For me, the fourth quarter of 2010 meant a new job as well as 
moving town, moving home - and then also renovating it!  It 
also saw the Hermanus Learn to Earn staff team focusing on 
renovations of other kinds. Our initial focus was on revisiting the 
organisation itself, looking at those simple procedures already in 
place, which, when followed diligently, enable us to impact the lives 
of every trainee, contractor and entrepreneur most effectively.

We also focused together as a team on honing our own skills as 
trainers in order to offer top quality training, producing top quality 
results.  Courses offered at the time were Home Management, 

Bake for Profit and Sewing, with the expected introduction of 
Basic Computer Skills, Food Service, Food Preparation and 
Technical Skills eagerly anticipated going forward. Two highlights 
for the team during that period were undoubtedly the Opera 
Fundraising evening (August) and our annual staff retreat held 
near to Riebeek Kasteel during September.

Early 2011 saw chef, Matthew Clement joining the team as LtE 
Coffee Shop Manager, overseeing entrepreneurial and training 
activities from The Odd Cup. One particular project included the 
Hermanus branch embarking on a unique partnership with a 
fledgling catering business owned by a former graduate.

The key aspect to Learn to Earn’s vision is to facilitate 
development of the whole person, socially, economically, 
emotionally and spiritually.  It became increasingly clear to the 
staff team during early 2011 that the Lord therefore had some 
challenges in store – beginning with us as a team first.  To that 
end, the team felt led to explore the exponential impact which 
a group working together in unity can have on the work of the 
Kingdom.  Ephesians 4:12 became a key scripture as we allowed 

Hermanus Him to work in perfecting and equipping us, so that we would 
carry out His work more effectively.

The team also explored each other’s giftings, unpacked the Learn 
to Earn statement of faith, spent time in fellowship and sometimes 
just having plain fun together as the Lord began to knit us into a 
mutually caring and supportive unit.  

Going forward, our focus will be on building additional 
relationships and partnerships, and on reaching deeper into the 
community which we serve.

On that note, it would be impossible to conclude this brief 
outline without also thanking the LtE Board for their oversight, 
our director for his wisdom, as well as Susan Wishart, the 
management team, and every colleague from other LtE 
branches.  Learn to Earn really is a family.

A special welcome must also be extended to Martin Isaacs as he 
takes over the reigns as Branch Manager in Khayelitsha, 
and most specifically, all honour and glory to our awesome 
God, for all He is, and all that He has done.

Lesley-Anne James
Hermanus Branch Manager 
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1St April 2010 - 31 March 2011

Student Numbers  Registered         Completed

Bake-for-Profit          23  19

Home Management         19   17

Sewing           27   21

TOTAL        69   57



The diversity of what 
happens in the BRC is 

once again reflected by 
what we have been able 
to produce. The various 

skills that the contractors 
develop here are invaluable 

as they build up the 
graduates’ confidence to 

tackle any project 
that comes along. 

The BRC was given the opportunity to represent LtE at the 
South African Hand Made Collection in Johannesburg, the 
largest Craft Fair in South Africa. Our Khanya range of bags 
was rewarded with the Best Product Award for the show. 
This product was developed as part of the creative effort of 
many different people, past and present, within LtE. We would 
like to thank Vanessa, Julia and Deane (all ex-LtE employees) 
for their vision in getting the product started and creating 
something that continues to live and grow.

We were then invited to represent LtE at the Ambiente 2011 trade 
show in Germany. At this, the largest consumer goods fair in the 
world, approximately 4,300 exhibitors from around 85 different 
countries, on a net exhibition area of approximately 200.000 
square meters, presented their fresh ideas and traded high-
quality products while exchanging tips on successful trends and 
generating further creativity. The range of our products at the show 
included our Khanya bags and cushions as well as vases and 
chandeliers from Mandela Park Mosaics. This event opened my 
eyes to the enormous opportunity that lies in export. It also made 
me focus more on the ground level and the changes that needed 
take place in order for us to compete effectively in this market. 
Mandela Park Mosaics has had consistent export orders that they 
have been working on since this trade fair.

Both trade shows have given LtE much needed exposure as 
well as enabled us to engage with numerous small businesses, 

many of which subsequently came on board as new clients. 
We have become the Cut, Make and Trim facility of choice for 
local and international businesses, making a variety of products 
which ranged from baby accessories to cushions and handbags.
Both LtE coffee shops are operated by our graduates, as part 
of LtE’s Enterprise Enabling Environment (E³) program. They 
continue to make beautifully presented meals for our guests 
as well as cater for internal and external functions. Both coffee 
shops are slowly but surely becoming a destination of choice for 
local business people and tourists alike, who stop in for a freshly 
ground coffee or a bite to eat.

We give God the glory for all that He has done with us and 
through us during the year.

Andrew Lane
Business Resource Centre Manager 
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All economically active graduates  Entrepreneurs Employed Zakhele     Tfg        TOTALS

Trained in current year 36  81 28  26            171

Non-graduates given economic   0   0 12   1             13
opportunities

Previously trained students become  3   7 13  14             37
economically active

TOTAL (2010-2011)            221

TOTAL (2009-2010)                236

Registered at LtE

Completed LtE training

Economically active graduates 
(as per LtE intervention)

Graduates in further education 
(as per LtE intervention)

Graduates that are self-employed 
or entrepreneurs

Students that cannot be contacted 
for follow-up

*  Not adjusted to take into account overlap of time periods
**  Through our Graphic Design bridging course
***  Therefore excluded from economic activity statistics 

346

307 89% completion rate

221 72% rate of economic activity*

 10 76% rate of economic activity or in tertiary education**

 39 13% of economically active are self-employed or entrepreneurs

  9 3% uncontactable*** 
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The feel good project is a joint venture 
initiative between TFG (The Foschini Group) 
and LtE (Learn to Earn). The tfg project’s vision 
and mission is that of being financially sustainable while 
training and developing as many unemployed people as 
possible for the retail industry.

“To God be the Glory, for great things He has done” by His grace 
the tfg project had a very successful 2010 – 2011 year.

tfg trading:
2010 proved again that the project is indeed sustainable. In 
addition, we have exceeded the projected targets set as follows:  

• Trading period 2009-2010: 
 R2 872 954 vs. budget R2 749 962 (11 months of trade)
• Trading period 2010-2011: 
 R4 663 715 vs. budget R3 940 083 (18% increase on   
 budget)

December 2010 saw over 18 500 feet through the feel good 
store’s doors, selling 15 220 units, of which at least 85% were 
purchased by repeat customers. The stock supply and mix 
were good, resulting in us achieving above targets.  

Trainees:
We have impacted the lives of at least 41 people through our 
training programs. These learners were employed on an 8 
month learning contract. In addition:
• Cynthia Mamvura, top learner at the shop, was offered an  
 additional term of employment as an assistant to the store  
 manager
• Ronald Takavenga became our warehouse supervisor and   
 is doing a fantastic job
• Sphesihle Yawa was so encouraged by the tfg retail   
 program; he decided to finish his matric in order to pursue a  
 career in business

tfg turns 1 year old:
The project celebrated its first birthday in May 2010. A 
celebration of success not only measured in financial terms 
but also in building human capacity - developing unemployed 
people socially, emotionally, spiritually as well as economically. 
All stake holders were invited to attend the function held at 
Church on Main which is situated opposite the feel good store 
(tfg) in central Claremont. Champagne (or rather sparkling 
fruit juice!) was in order as we raised our glasses in honour of 
this great God we serve. We acknowledged TFG and all other 
parties that have contributed to the realization of the tfg project.

tfg 2010 strategy meeting:
During May 2010, we took time to look back in order to push 
forward. At this strategy meeting we reflected on the goals 
achieved, not yet achieved, what we have been doing well and 
where we need to improve. We looked at the number of people 
we have impacted in terms of job creation and opportunities 
granted and we concluded that we were indeed changing lives 
for good. We aimed to impact at least 100 people this year. 
We discussed the possibilities of expanding our product base, 
bringing on @home customer return products. We unpacked 
the reality of opening a second store but decided to improve 
existing areas of operations first. Our initial aim to bring the 
project under one roof was also discussed and we set out to 
achieve this objective in the ensuing year.
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tfg graduations:
We asked some of the graduates to speak of their experiences 
of being part of this initiative:

May 2010 - Lusanda Slaai had this to say…
“I am very proud to be amongst the first group of tfg store 
graduates. The project has helped me grow as a person 
through learning life and business skills that can be applied to 
many things, not only my job”
January 2011 – Mlu Ntozini said …
“I count it a privilege to have been part of the tfg project’s 
warehouse team. I was taught full warehouse functions but what I 
valued most were the lessons on self-discipline, good attendance, 
punctuality, teamwork and getting things right first time. I now work 
on a full time basis and I am very grateful to God, tfg and LtE. My 
self-esteem and confidence have been restored”

Operations:
2010 was also a very trying year in that we faced huge system 
challenges that have really tested my sanity. Bringing the new 
teams up to speed to ensure we maintained success levels also 
proved challenging. In retrospect these were all necessary growing 
pains, which really shaped our grounding for moving forward. 

Acknowledgements:
I wish to thank all the parties and individuals for their continued 
support and contributions to the project:

• TFG Board of Directors: Doug Murray and his team.
• TFG CSI Department: Shani Naidoo and team
• TFG trading companies:
 John Ledger, Richard April and the team at TFG Apparel   
 Brad Rautenbaugh and the Foschini Sourcing team.
 Shirley Brink at Foschini Jewellery
 Zaida Fakier and Cheston Prinsloo at TFG Ndabeni DC
 Belinda Hendricks, Fabio Patience and their teams at   
 TFG Tygerberg DC
• LtE Board members for your faithful prayers and support:   
 Jerry Van Niekerk, Judy Everingham, Mark Anderson and 
 others
• tfg Board members for your direction, coaching and support:
 Neil MacDonald, Selwyn Eagle, Karde Buys, Colleen   
 Carstens, Alex Cotchobos, Sean Lavery, Susan Wishart &   
 Roché Van Wyk 
• LtE managers and staff for your support and hearts to 
 serve others 

Last but not least at all, I am proud to acknowledge my tfg 
staff and project graduates for your contributions in my life: 
Helen Magazi, Nobom Ntsuntswana, Cynthia Mamvura, 
Ronald Takavenga & Asanda Fokazi. Finally I want to again 
acknowledge God for His faithfulness, continual blessings and 
favour showered on me and the tfg project. 

William Bent 
tfg Project Manager

The figures presented in this report are based on our audited 
financial statements, as at 31st March 2011. These statements are 
available on request. The table highlights the financial statistics 
for the three Learn to Earn entities for the 2010-2011 financial year.

FINANCIAL YR TO 31 MARCH 2011
LtE Training  LtE BRC     tfg Project

25

Total Operating Income  

Total Expenditure  

Net (Deficit) / Surplus  

Average Monthly Expenditure 

Cash and Bank Balances 

Staff Complement at year end

R 8,630,397

R 5,919,843

R 2,710,554

R 493,320

R 2,822,220

25

R 1,533,833

R 1,865,799

(331,966)

R 155,483

R 10,914

6

R 4,663,715

R 4,305,292

R 358,423

R 358,774

R 698,172
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On the balance sheet, land and buildings are valued at 
R7,822,000 for the Khayelitsha property, R8,227,000 for the 
Hermanus development, and R1,662,000 for our office in 
Claremont. During the year we acquired land in Durbanville 
for the Fisantekraal Community Development project, for 
which we contributed R50,000.

Donor funding for operational and training costs received from 
companies, trusts, churches and individuals, increased from 
R3,4 million in 2010 to R5,1 million this year. This includes a 
R2 million bequest. The foreign funding portion of these 
donations decreased to R510,000 from R584,000 last year. 
The National Lottery Distribution Trust Fund provided 
R1,5 million for the Bake for Profit training program to be 
launched in the 2012 financial year. Funding for Enterprise 
Development increased from R78,000 last year to R423,000 
this year. The balance of operating income comprises LtE 
Association fees, course fees, fundraising events, rent received 
and tfg project management fees.

Expenditure increased by 34% compared with the previous 
year, due mainly to:

• The first full year of the tfg project costs, which mainly 
 comprise the salaries of the LtE Training staff allocated 
 to this project – these costs are recovered by way of the tfg 
 management fees
• Additional staff members – the Facilities Administrator   
 and Bake for Profit trainer in Khayelitsha and the Branch   
 and Coffee Shop managers in Hermanus 
• The increase in Enterprise Development expenditure
 Property costs, notably the bond repayments on the  
 Belvedere Road property – these costs are covered by 
 rental income from the TAG Rugby Association who lease 
 space in the building

Learn to Earn Business Resource 
Centre (BRC) 
Expenditure decreased by 7.5% compared to the 2010 
figure, due to the value of contracts completed, mainly in the 
Abalone project. Total operating income decreased by 6.5% to 
R1,534,000. Total expenditure was R1,866,000 leaving a deficit 
of R332,000 compared with a R358,000 deficit the previous 
year. These deficits are funded from the LtE General funds.

The feel good project (tfg)  
The feel good store in Claremont was 
opened in May 2009 and continued to 
grow during the financial year. Most of the 
project’s operating income is generated 
from this store, with occasional sales 
being held at LtE Khayelitsha and at the 
warehouse. Total turnover for the year 
increased by 59.4% to R4,664,000 from 
R2,926,000 for the previous period of 
eleven months. Expenditure increased from 
R1,745,000 to R2,166,000 an increase of 
23.6% and the net position was a R358,423 
surplus for the year. 

Income and Expenditure 
Analysis
The graphs on the right show income and 
expenditure figures for each of the Learn 
to Earn organisations for the last three 
financial years.

Brian Low
Finance Manager

EXPENDITURE ANALYSIS

INCOME ANALYSIS
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Funding & PR/Mktg & Assoc

NLDTF (Baking)
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Foreign Support

Property Costs

Ent Dev

Ent Dev

Fees, Rent Recvd

Trading

Trading

tfg Project

tfg Project

27



My fundraising or donor development experience at Learn to Earn 
may perhaps best be likened to the walking on water exercise that 
Jesus challenged Peter to in Matthew 14: 28-31. There are two parts 
to that story for me. Firstly, it is all about partnerships - between us 
and Him as well as between us and our funders. As Learn to Earn, 
we need to be diligent in fulfilling our mandate. We also need to be 
active (Peter had to physically get out of the boat in order to take up 
the challenge) in making sure that everything within our sphere of 
influence is aligned, as far as possible, with God’s values. 

Secondly, and after we have done what is our responsibility, we need to 
look to Him. Fortunately, when God calls us to do the impossible, He is 
also there to help.  Perhaps now, in the context of post-2008 economic 
downturn and the ongoing market instability, securing funds required 
to offer the best possible ‘hand-up’ interventions to the socially and 
economically disadvantaged unemployed, requires more faith than ever 
before. We are very grateful to all our past and present partners, both 
corporate as well as individuals. We fully acknowledge the storms that 
surround us but when the waves threaten to overwhelm us, we look to 
Jesus, the author and finisher of our faith. Thank you to all our partners, 
past, present and future, for all your invaluable contributions, however 
big or small. Thank you for enabling Learn to Earn to keep on doing the 
necessary for as long as there is unemployment and poverty in our land. 
Thank you for being a part of a solution and for playing a part in a miracle!    

Aleks Jablonska 
Donor & Public Relations Manager

More than R100 000
Indigo Cosmetics (Pty) Ltd

Lombardi Trust 

National Lotteries Distribution Board 

Nedbank Foundation

Old Mutual Foundation 

Pick 'n Pay Foundation

Raines Estate – Late Kathleen Raines

Royale International

Shell South Africa Marketing (Pty) Ltd

The Foschini Group

Transnet Chairman’s Fund

R21 000 - R100 000
Active Mechanical Service Group

Amperzand Advertising

Aquilon (Pty) Ltd

Cebano Consultants

Church of the Holy Spirit 

David Graaff Foundation

Dis-Chem Foundation

FA Print CC

InfoBlueprint (Pty) Ltd

Meadowridge Baptist Church 

Onrus Mergon NG Kerk 

PPC 

Radio Pulpit

Royal Salt Company

Rupert Onderwysstigt

State Street Southern Africa 

UCS Solutions
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R1 - R20 999
Added Value

African Salt Works

Application Frameworks

brandhouse

Christ Church Kenilworth

Church on Main

Cleveland Chemicals

Cow Africa (Different Kettle of Fish)

Elan Polo SA Pty Ltd

Enlighten Education Trust

Eskom Development Foundation

Exim International (Pty)

Fifth Quadrant Actuaries & Consultants 

Fountainhead

Icon Beauty CTTC

Synovate Aztec

Kingdom Trust

Korbitec

Lewis Stores

Lou Orr Trust

Mathers Trust 

Mowbray Presbyterian Church

Pinelands Presbyterian Church

ProBlue project management

Prof G Everingham Trust

Saltcor Pty Ltd

Saunders Trust 

Schwarz Trust 

Technical Finishes (Pty) Ltd

Trade Ocean Shipping Services (Pty) Ltd

Uthando (Love) SA

Williams Holmes Family Trust

Financial Donations from Individuals via:
African Leadership

Bruce Neill’s birthday celebration

Direct debits donations

Donations via the Coffee Shop

Escape 

Friends of LtE

Give a Duck fundraiser 

Give As You Earn & CAF SA

Local & Foreign Donors (USA, Ireland, Dutch) 

Nedbank Group’s dinner function (Minister Pravin Gordhan)

Stewardship Services (UK)

Sponsorship of Learn to Earn’s fundraising 
Opera Concert in Hermanus: 
Fruit & Veg City Gateway, Klein River Cheese, Mountain Falls 

Water, Onrus NG Kerk, Pick n’ Pay Main Rd Hermanus, Spar 

Gateway. Last but not least: The Cape Town Opera Studio and 

the Hermanus support network without whom this event would 

not have happened 

Prizes and other sponsorship for the 
Learn to Earn Give a Duck campaign 
(with Bobs for Good Foundation): 
Bliss Spa at the Andros, Cape Town Toiletry Company, 

Canterbury, Ciro Beverages, Ecco Tours, Exim Spices, 

Freeline, Pink ‘n Posh Décor, Taquanta Asset Managers (Pty) 

Limited, Ramsay Media, Wynberg Boys High…Big thanks to 

all the volunteers & participants that offered their time, services 

and enthusiasm 

Prizes and other sponsorship for the 
Learn to Earn 2011 Golf Day at De Zalze: 
Africa Geographic, Allison & Tony Bartlett, Avondvrede Wines, 

Bliss Spa at the Andros, Cape Town Toiletry Company, Church 

on Main, Ciro Beverages, Crocs, De Zalze Golf Estate, 

Deetlefs Wine Estate, Dongola Guest House, Empowerdex, 

Enchantrix, Eurolux, Exim Spices, Fifth Quadrant, Flavours 

Restaurant - Devon Valley Hotel, The Foschini Group - 

@home, The Foschini Group – Club Magazine, The Foschini 

Group - exact!, The Foschini Group – Foschini, The Foschini 

Group – Markham, The Foschini Group – Totalsports, Henry 

Taylor and Ries, Horizon Capital, Ina Paarman, Indigo 

Cosmetics, JMC Brands, Jordan Wines, Key Recruitment, Klein 

Constantia Wine Estate, Le Creuset, Olden Planners, Pam 

Golding Properties, Pick n’ Pay, Pro Shop Northgate, Ramsay 

Media, Sally Williams Fine Foods, Silwood Kitchen, Swagg 

Superior Quality Golf & Fashion Clothing, The Really Great 

Brand Company, The ROSE Foundation and Tiger Wheel & 

Tyre - Stellenbosch
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Prizes and other sponsorship for the 
Learn to Earn Dinners in the UK and Ireland
Budgens, Cruga, Hunter’s Biltong, Icelands, Irish Distillers 

Pernod Ricard, Maisons Marques et Domaines, Marks and 

Spencer, Meerlust Wine Estate, Rhino Rugby, SA WINES 

Online, Sainsburys, South Africa House, Spier Wine Estate, 

Tesco, The SAvanna – South African Shops in London and 

Warner Bros Europe

Other non-financial contributions: 
Amperzand Advertising

Bosch

Church on Main

Ciro Beverage Solutions

Collaboration

Derek Waldman Architects

Dpb printers

Events-IT

Exim Spices

Firecare Systems

Fountainhead

GAAP

Graylink

Illima Trust

Jackie James Architects

Lewis Group

Low and Schreiber Chartered Accountants

Maynards

Nu-Line

Plascon

Ramsay Media

Skynet Worldwide Express

Sonalle Photography

Sutherland Engineering

Syntell

The Atlantic Group/Anchor Meats

The Cape Town Toiletry Company

The Foschini Group

Toro Yaka Lodge

Truworths

UCS Solutions

Vox Datapro (Pty) Ltd

Status of Learn to Earn (Training & Development):
NP0 No: 005-073
Section 18A Tax Exemption
PBO No - 18/11/13/3455
VAT No - 4210172468
Learn to Earn South Africa is registered as Section 501 (c) 3 tax 
exempt organization in the United States. Tax from donations is also 
recoverable under Gift Aid Scheme (UK/Ireland). 

BRC is a Section 21 Not for Profit Company: 
2002/013281/08
VAT No - 4910227430

The Feel Good project is a Section 21
Not for Profit Company: 
2009/016429/08
VAT No - 4740254737

Head office 
Physical Address: 79 Belvedere Rd, Claremont 7708
Telephone: 021 671 2230
Facsimile: 021 671 0773

Khayelitsha training centre 
Physical Address: 30 Sixwayikati Street, Ilitha Park, Khayelitsha
Postal Address: P O Box 18123, Wynberg, 7824
Telephone: 021 361 5972
Facsimile: 021 361 5957

Hermanus training centre 
Physical Address: Cnr of Angelier & Lelie Streets, Mount 
Pleasant, Hermanus
Telephone: 028 313 0564
Facsimile: 028 312 4265

Banking Details:
Bankers: ABSA
Name: Learn to Earn
Type of Account: Current
Account Number: 450 151 424
Bank Code: 631 509
Swift Code: ABSA ZAJJ
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Rod Hopley
Khayelitsha Branch 

Manager (prior to 2011) 

Leeanne van Vuuren
Zakhele Manager, 

Hermanus

Terri Caswell
PA to BRC manager, 

Khayelitsha (from 2011)

Babalwa Madikane 
Business & Life Skills 

Trainer
 

Brian Low
Accounts Manager

William Bent
Tfg Project Manager 

Noludwe (Helen) Magazi
Tfg Store Trainee Manager

Roché Van Wyk 
Director 

Babalwe Madikane
Receptionist & Admin 
Assistant, Khayelitsha

Leslie Grimwood
Woodwork Trainer, 

Khayelitsha

Loretta Burgess
Sewing School Manager, 

Khayelitsha

Nomvuyiso Ngindana
Receptionist & Admin 
Assistant, Hermanus

Esaias Calitz
Graphic Design Trainer, 

Khayelitsha

Andrew Lane
BRC Manager, Khayelitsha 

Jenny Bresick
Discipleship Trainer

Mandisa Melelo
Zakhele Sample Hand, 

Khayelitsha 

Sibongile Skenjana
Computer Trainer, 

Khayelitsha

Nomfuzo Gawulekapa
Sewing Instructor, 

Hermanus

Susan Wishart
General Manager

Connie Smit
Home Management Trainer, 

Hermanus

Ntombizodwa Ndlovu
Zakhele Supervisor, 

Khayelitsha

Sarel Pieterse
IT & Maintenance

Molly Mapendere 
Financial & Risk 

Assessment Officer

Nceba Fanaphi
PA to BRC Manager, 

Khayelitsha (prior to 2011)

Matthew Clement 
Coffee Shop Manager, 

Hermanus

Nobom Ntsuntswana
Tfg Project Assistant

Lesley-Anne James
Hermanus Branch Manager

Thandiwe Sikiti Zakhele 
Manager, Khayelitsha

Nicole Bekker
Consumer Science Trainer, 

Hermanus

Aleksandra Jablonska
Donor & Public Relations 

Manager

Barbara Lipp
PA to Director

Yolande Fransman 
Bake for Profit National 

Training Manager

Martin Isaacs
Khayelitsha Branch 

Manager (from 2011) 
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